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Our opinion: Buy

It is often said that investors have no memory. This isn't quite true. Their persistent mistrust
towards Claranova and its CEO, Pierre Cesarini is proof of the contrary. Despite excellent
results, Claranova remains one of the most volatile stocks on the market. The company has
virtually no major institutional investors in its shareholding and suffers from being very highly
undervalued.

What is true is that things got off to a bad start. In 2013 when Pierre Cesarini took over
management of the company - then a small, struggling software publisher, he raised many
hopes. He announced a new proactive and disruptive growth strategy and launched a new
product on the market: FreePrints - a smartphone application that allows you to print photos
for free. He confidently set very optimistic three-year growth and profitability targets.
Unfortunately he forgot to mention that initially, implementing his strategy would be very
costly and cash consuming. FreePrints was a phenomenal success, but during the three years
that followed Claranova accumulated EUR77 million in net losses, completed two dilutive
capital increases and saw its share price plunge but 80%!

Let us not forget history... but let us analyze the present and then look to the future.

The major cash-consuming investment phase is behind us. Claranova is now almost
profitable, has a very significant positive cash flow and has an organic growth rate of more
than 30%. In five years, the company has become one of the most important players in photo
printing. It has restructured and reoriented its software business to monetize its internet
traffic and is beginning to generate revenue in the Internet of Things (loT).

Claranova will continue to grow at an exceptional rate and in a few years will likely become
the world leader in photo printing. The company is disrupting an outdated industry and
crippling its major competitors (Shutterfly, Cewe, etc.). It continues to invest heavily and
make aggressive increases in its marketing expenses, while improving results and cash flow
generation. It also now has the cash and balance sheet to take the offensive in its historical
software business again. Following the acquisition of a group of Canadian companies, it will
almost double the size of its internet and software activity. Further acquisitions are expected
to follow. Finally, in the loT Claranova is still operating at a loss, but is starting to reap the
fruits of its investments. The company is expanding its distribution and marketing
partnerships, selling its technology-based solutions, and is seeing its revenue take off. Its
turnover has doubled over the last two quarters.

It is rare to come across a company with such prospects. It is even rarer for such a company
to trade with a discount of more than 50% on its DCF. Claranova owes this discount to its
current bad reputation on the stock market. This mistrust is a unique opportunity. Investors
should be quick to grasp that Claranova is a future world leader and not stay away from the
stock for too long.
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Chapter One

Claranova's business model

Three businesses, one model

Claranova has three very different activities. The company is a
major player in photographic printing (PlanetArt), a small
Internet and software publisher (Avanquest) and an emerging
player in loT, the Internet of Things (myDevices). If these three
businesses do not seem to have much in common, the
approach and business model developed by Claranova on its
different activities is, in a way, very similar.

First, the company develops a simple and innovative product
that meets a real need, a product that it offers free of charge. It
then invests heavily in it in order to impose it and build up an
important "customer" base. Finally, the company monetizes
and makes profitable its investments and the customer base
thus acquired by selling various remunerative products and
services or by entering into partnerships.

This disruptive strategy was first implemented five years ago in
photo printing. The company, then a small software publisher in
difficulty, launched  "FreePrints": an  application for
smartphones to print photos for free (in reality at very low costs,
Claranova charging shipping costs advantageously). Launched
first in the United States and then in Europe through major
digital marketing campaigns, this new product immediately met
with phenomenal success. Claranova built up a customer base
in record time and then moved up to the next level by offering
other services with a higher margin (printing a photo album in
particular). Claranova started from scratch, but is now one of
the key players in the digital photo printing industry.

Phase 1

Offer of a “free”
product

Phase 2

Massive investments...

Phase 3

... to grow

“customers” base

Phase 4

Monetization

Photo printing
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Software publishing
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Chapter 2

Revenues breakdown 06/2018
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The future world leader in photo printing

In its Claranova segment today, the company claims to be a
world leader, but in reality, with a turnover of 122 million euros,
it is still a long way from the true leaders in digital photographic
printing. Shutterfly, in the United States, generates nearly a
billion dollars in sales in its consumer division, the English
Phobox generates 325 million pounds sterling and the German
Cewe 460 million euros. Nevertheless, at Claranova's growing
pace, we believe it should become the world leader in this
industry within a few years.

In fact, traditional actors, digital photo printers, have the
greatest difficulty in responding to Claranova's disruptive offer.
Most of their profit is made in the printing of "high-end"
photobooks. It is difficult for them to sell photos for nothing
and to bear the resulting deflationary impact. In addition, the
more Claranova develops, the more the company invests in
marketing and the more its revenues increase. Thus while
competitors' marketing expenses stagnate or decline (-15% for
Shutterfly in 2017), Claranova continues to increase its
marketing investments (+28% in 2017/2018).

In the end, while the main market leaders are showing
moderate growth in their organic sales, or even a decline (for
Shutterfly), Claranova's growth is not slowing down. In
2017/2018, in the United States, the most mature market, its
sales grew by more than 20%. They have increased by more
than 45% in the United Kingdom and more than 70% in
Germany! This rate should not slow down. The company
continues to move up the range, to move up its average basket
(with a new photo tiles offer) and to attack new markets (launch
of FreePrints in India).

Photo printing turnover growth (EURm)
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Chapter 3 A new ambition in software

The company's historical activity, Avanquest, Claranova's
software publishing and sales division, has been in difficulty for
years. Like many small software companies that physically sold
their products through specialized and general distribution
networks, the company faced significant pricing and margin
pressures following the introduction of online software sales
platforms.

Faced with this, the division first restructured itself. Claranova
sold non-strategic assets, abandoned certain developments
and cut its workforce. In 2011, the company had 639
employees. Today, there are only 294 of them. This allowed it
to limit its losses but not to be profitable. Recently, Claranova
decided to change the parameters of the problem by
transforming its business model and size.

Rather than focusing on the simple sale of online software,
Claranova now seeks to generate as much traffic as possible on
its websites and then monetize this through the sale of
products, paid services, advertising space, etc. To achieve this,
Claranova has embarked on an aggressive acquisition strategy
aimed at reaching critical mass. In July 2018, the company
acquired a group of Canadian software publishers active in the
sale of search queries and advertising placement (Uplick,
SodaPDF and Adaware). This acquisition, which should be
followed by others, will allow the division to almost double its
size in software and to be profitable again in this segment, if

not grow.
Revenues in software publishing (EURm) Revenue and margin 06/2018 proforma in software publishin
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Chapter 4

A take-off in loT

The loT division, myDevices, may now appear marginal. It
represents just over 2% of the company's sales. Despite this,
Claranova aims to become one of the future major players in
the loT and thus to build up a third pillar of growth.

To do this, and as usual, Claranova started by developing and
investing proactively in a new product. Based on a long
experience in connected objects and related services,
Claranova launched "Cayenne" in early 2016, a simple and
intuitive tool for developing and creating loT projects. In order
to make it stand out, its solution was offered free of charge to
developers. After six months, 130,000 had adopted it. A year
later, there were 300,000 of them. Today, 600,000 developers
use "Cayenne".

With this very large community, Claranova has undertaken to
monetize its investments by entering into commercial
partnerships with various stakeholders. At the beginning of
2018, the company signed two first partnerships with telecom
operators: Dr Peng in China and especially Sprint in the USA.
The latter immediately launched a dedicated loT marketplace
and began marketing Claranova's offers. Results, in one
quarter, myDevices sales doubled!

This should only be the beginning. The company has just
signed three other very promising partnerships. With Sprint,
Claranova has partnered with the American IT wholesaler
Ingram Micro, the company has entered into a partnership with
the British company Arm, but above all Claranova has
partnered with Alibaba to launch loT solutions in China.

R&D investments and other costs in loT (EURm) Quarterly revenues in loT (EURm)
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Chapter 5

Close to breakeven but soon highly profitable

In 2013, Claranova recorded a net loss of nearly 66 million
euros. At the end of June 2018, this loss was only EUR 0.8
million (excluding the accounting impact of stock option and
free share plans). In 2021, the company is expected to generate
a net profit of more than EUR 28 million.

While Claranova's strategy is proving to be very effective, it
requires a lot of investment and is very expensive to start with.
In photo printing, despite the increase in sales, Claranova
started by increasing its losses. During the 2014, 2015 and 2016
financial years, the company thus accumulated nearly 25 million
EBITDA losses. Similarly in the loT, Claranova has invested at a
loss in the development of its product for years. Finally, in
software, while the company has contained its losses through
its restructuring, it has not yet succeeded in making real profits.

This is changing. In photo printing, for the first time, the
company recorded a positive EBITDA of more than EUR 6
million in the last financial year. Given the expected sales
growth in 2018/2019, even taking into account a further sharp
increase in marketing expenditure, this profit should easily
double. In the loT, the sales growth seen over the last two
quarters should continue and enable this activity to cover
expenses as early as 2019. Finally, in software, the acquisitions
made at the beginning of the year will bring significant positive
EBITDA but will also generate significant revenue and cost
synergies. In the end, even with additional restructuring
charges, Claranova should be able to post a very significant net
profit from 2018/2019.

Revenues and EBITDA margin estimates EBITDA breakdown estimates (EURm)
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Chapter 6 Already a cash machine

If Claranova is not yet profitable, the company is now
generating substantial free cash flow and this should stop
growing.

Beyond the expected increase in EBITDA, Claranova benefits
from a negative working capital requirement (around 10% of
sales) resulting from its business model in photo printing.
PlanetArt's customers immediately pay for their photographic
prints, while the company pays its suppliers more than two
months later. Thus, the more Claranova's sales increase, the
more its working capital decreases and the more cash it
generates. Despite its losses, Claranova generated positive free
cash flow of more than EUR 5 million in 2017/2018. It is
expected to exceed EUR 17 million in the current fiscal year and
approach EUR 40 million in three years!

As we have seen, Claranova should first use this cash to make
acquisitions in software and thus strengthen Avanquest's
positions. In a second step, the company could nevertheless
take advantage of this opportunity to buy out a portion of the
minority interests it has in its divisions, which complicates its
management (6% in PlanetArt, 36% in myDevices, 49.9% in the
group of recently acquired Canadian software companies). It is
also conceivable that Claranova could implement, within one or
two years, a major share buyback program. At the end of June,
Claranova had a net cash position of 37.5 million euros. The
company has since paid 27 million for its software acquisitions
but is expected to generate more than 80 million euros in free
cash flow over the next 3 years.

Working capital requirement estimates Free cash flow estimates (EURm)
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Chapter 7 A rare investment opportunity

Despite exceptional growth prospects, Claranova still
generates mistrust on the part of investors. Indeed,
management has been very disappointing in the past. During
the investment period, the company accumulated losses, failed
to meet its objectives and carried out very dilutive capital
increases. The company's stock reputation® has suffered and,
although the market has generally welcomed the financial
recovery over the past two years, investors remain cautious
about the stock. Claranova's share price movements remain
very erratic, the share price has fallen over the last nine months
and large institutional investors are still missing from the
shareholder register.

As a result, the stock is fundamentally very undervalued. The
multiples may seem high for the current year, but they are very
attractive beyond that. Despite its high growth value profile,
Claranova is valued on an EV/EBITDA multiple of only 11.7x and
a P/E of 16.5x for 2019/2020. This undervaluation is even more
striking when we look at cash flow multiples. Claranova's free
cash flow yield is 5.7% for the current financial year and 12.0%
for 2020/2021! The DCF and EVA-MVA valuations confirm this.
Even under conservative assumptions, Claranova has a discount
of more than 50% from its intrinsic value.

In view of its prospects and unique profile, this discount is
absolutely not justified. Claranova generates cash, no longer
needs financing and confirms quarter after quarter the success
of its business model. The momentum will remain excellent and
we believe the share price should quickly double to reach EUR
1.6 per share. It should also be noted that the company's
capital is totally open, which could attract some buyers.

Valuation ratios at 0.77 EUR/share* DCF valuation summary (EUR/share)*
(x) 06/2018 06/2019E 06/2020E 06/2021E Beta 0 11 12 13 14 15
EV/Sales 1.67 1.44 1.15 0.92 WACC  9.1% 97% 103% 109% 11.5% 12.1%
EV/IC n/s 9.05 9.70 104
EV/EBITDA 180 21.6 1.7 7.3 G10% 192 175 160 147 136 126
P/BV 243 171 10.1 6.0 G15% 202 183 166 152 140 1.30
P/CF 58.3 17.2 n2 8.2 G20% 212 191 174 159 145 134
P/E n/s 261 165 117 G25% 225 202 18 165 151 139
Free cash-flow yield 1.7% 57% 8.8% 12.0% G30% 240 213 191 173 157 144
Dividend Yield 00%  00%  00%  00% G35% 257 227 202 182 165 150
*Based on LPE Research estimates G: Infinite growth rate
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Appendix 1: The Company and its industry

Business summary

Claranova is a French technology group operating in three major business sectors: photographic printing
through its PlanetArt division, Internet of Things (loT) through its myDevices division, and Internet and software
publishing through its Avanquest division. In photo printing, the company operates through three main mobile
applications (FreePrints, FreePrints Photobooks and FreePrints Photo Tiles). In 10T, the company operation relate
to the platform “Cayenne”, a drag-and-drop loT project builder. In Internet and software, the company has
development, marketing and online sales operations and cover a wide range of applications: system utilities,
website development tools, home graphic, digital imaging, lifestyle and education. The company was founded in
1984 and is headquartered in La Garenne-Colombes, France.

Sales by business (06/2018) Sales by region (06/2018)
Software
publishing; Others; 5%

22% Germany; 7%

France; 7%

|oT solutions;
2%

UK; 22% US; 59%
Photo
printing; 76%
Industry and sector
Software
Some listed competitors
Cimpress (NLD), Shutterfly (USA), Cewe (DEU)
Revenues 2017/2018 (EURm) EBITDA margin 2017/2018 (% of revenues)
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Appendix 2: Shareholders and corporate governance

Shareholders structure

Pierre
Césarini;
6%

Oher
managers;
1%

Free-float;
93%

Main institutional investors (% free-float)*

Mandarine Gestion SA 0.6%
Finexis SA 0.4%
La Financiére de L'Europe SAS 0.4%
Amilton Asset Management SA 0.4%
Lyxor International Asset Management SAS 0.1%
AcomeA SGR SpA 0.1%

* Source Factset

Supervisory board structure

Management;
40%

Independent;
60%

Board members

Pierre Cesarini (Chairman & CEQ, non independent)
Sebastien Martin (CFO, non independent)

Caroline Bouraine Le Bigot (independent)

Luisa Munaretto (independent)

Jean-Loup Rousseau (independent)

CEQ's compensation structure (2017/2018)

Fixed salary;
5%

Variable salary;
7%

Oher benefits;
5%

Stock based
compensation;

83%
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Management team

Pierre Cesarini (CEQ)

Sébastien Martin (CFO)

Roger S. Bloxberg (CEO PlanetArt & Avanquest North America)
Todd Helfstein (President PlanetArt & Avanquest North America)
Kevin Bromber (Head of myDevices)

Olivier Thirion (E-commerce business unit director)

Phil Schnyder (Director of On-line business)
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Appendix 3: Stock Reputation®

Criterion Points Comments

Share price behavior
- Erratic share price movements 0/10 Despite a very large free float and high liquidity, the company's
- Share price deviation from its trend 0/10 share suffers from very large daily fluctuations (an erratic
Criterion total 0/20 movement every 3 days!) and deviates strongly from its trend.

Focus on shareholder value
- Focus of the board 1/7 No reference shareholder is on the board and the CEO is also
- Focus of the CEO 7/7 chairman. On the other hand, the CEO is very strongly
- Investor Relations intensity 5/7 incentivized on the stock market price (he holds more than 20
Criterion total 13/20 years of salary in shares) and very active in terms of IR.

Quality of the shareholders’
- Ownership by ‘'major’ institutional investors 2/10 Institutional investors only represent just over 8% of the free
- Shareholder loyalty 5/10 float. They are also moderately loyal.
Criterion total 7/20

Communication of the equity story
- Business model communication 2/4 The company explains its business model and strategy very
- Strategy communication 3/4 well, and has a coherent communication overall. Unfortunately
- Capital allocation communication 1/4 Claranova communicates very little about its industry, does not
- Results and performance communication 2/4 give enough information about its KPls, apparently has no

L thought in terms of capital allocation and provides neither
- Communication coherence 3/4 R
. objectives nor long term target.

Criterion total 11/20

Consistency
- Strategy consistency 5/7 Despite some minor adjustments, the company's strategy is
- Guidance and targets achievemnent 3/7 globally consistent over time. On the other hand, Claranova is
- Reporting consistency 3/6 not consistent in the few KPIs it communicates and, for fear of
Criterion total 11/20 disappointing; its management no longer provides guidance.

Total over 100 42/100 Below average reputation on the stock market

LLPE Research - Stock Conviction
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Appendix 4: P&L
(EURm) 06/2012 06/2013 06/2014 06/2015 06/2016 06/2017 06/2018 06/2019E 06/2020E 06/2021E
Revenues 101.3 100.2 101.6 93.1 117.4 130.2 161.5 232.0 275.0 319.0
- Change % -8% -1% 1% -8% 26% 1% 24% 44% 19% 16%
EBITDA 5.6 -2.2 -2.2 -10.7 -12.3 -5.9 1.5 15.5 27.0 40.0
- EBITDA margin % 5.5% -2.2% -2.1% -11.5% -10.4% -4.6% 0.9% 6.7% 9.8% 12.5%
D&A 5.9 4.8 4.0 2.9 5.4 0.8 0.5 0.5 0.5 0.5
Non cash losses (gain) 1.4 58.3 31.9 -18.6 8.4 3.4 7.1 7.0 7.0 7.0
Operating Income -1.7 -65.2 -38.0 5.0 -26.1 -10.1 -6.1 8.0 19.5 325
- Operating margin % -1.7% -65.1% -37.4% 5.3% -22.2% -7.8% -3.8% 3.4% 7.1% 10.2%
Other income (expense) 0.0 0.0 0.0 -0.8 0.0 0.0 0.0 0.0 0.0 0.0
Equity method inciome -0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Financing income (costs) -1.8 -1.5 -1.4 1.1 -1.7 -0.9 -0.3 0.5 0.5 0.5
- Net interest rate % 10.3% 6.5% 6.9% 36.2% -10.1% -6.8% -1.1% 1.5% 1.2% 0.7%
Pre-tax -4.1 -66.7 -39.5 5.3 -27.8 -11.0 -6.4 8.5 20.0 33.0
Income tax expense -0.2 -0.9 3.1 0.6 0.8 0.4 1.8 2.0 4.0 6.5
- Apparent tax rate % 6% 1% -8% 11% -3% -4% -28% 24% 20% 20%
Income before minority -3.9 -65.7 -42.6 4.7 -28.6 -11.4 -8.2 6.5 16.0 26.5
Discontinued operations 0.0 0.0 0.0 -3.2 0.0 0.0 0.0 0.0 0.0 0.0
Minority interest 0.0 0.0 -0.4 8.1 0.0 -0.3 -0.3 1.0 3.0 5.0
Net income -3.9 -65.7 -42.2 -6.5 -28.6 -11.0 -7.9 5.5 13.0 21.5
Adjustment 1.4 58.3 31.9 -18.6 8.4 3.4 7.1 7.0 7.0 7.0
Adjusted net income -2.5 -7.5 -10.3 -25.1 -20.2 -7.7 -0.8 12.5 20.0 28.5
- Change % n/s 202% 38% 144% -20% -62% -90% n/s 60% 43%
Nb of shares (millions) 18.43 18.61 20.80 57.89 375.2 375.3 393.6 400.0 405.0 410.0
Nb of shares dil (millions) 18.43 18.61 20.80 57.89 375.2 375.3 416.6 423.0 428.0 433.0
Basic EPS (EUR) -0.21 -3.53 -2.03 -0.11 -0.08 -0.03 -0.02 0.01 0.03 0.05
Adj. EPS (EUR) -0.13 -0.40 -0.49 -0.43 -0.05 -0.02 0.00 0.03 0.05 0.07
- Change % n/s 199% 24% -12% -88% -62% -91% n/s 58% 41%
Dividend per share (EUR) 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Pay-out (%) 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
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Appendix 5: Balance sheet

(EURm) 06/2012 06/2013 06/2014 06/2015 06/2016 06/2017 06/2018 06/2019E 06/2020E 06/2021E
Non current assets 141.8 69.7 31.2 15.7 3.0 2.0 1.3 56.6 56.6 56.6
Intangible asset 130.8 64.8 29.3 12.0 1.5 0.9 0.5 55.0 55.0 55.0
PP&E 1.5 1.0 0.9 0.6 0.5 0.3 0.2 1.0 1.0 1.0
Investment & Other 9.5 3.9 0.9 3.1 1.1 0.7 0.6 0.6 0.6 0.6
Current assets 16.4 11.0 14.1 26.7 5.9 6.3 55.4 41.9 64.9 98.4
Working capital 2.1 -0.6 2.4 -10.7 9.9 -13.8 -15.1 -19.1 -23.4 -27.8
Other assets 8.1 6.8 5.9 6.9 4.7 2.9 4.8 4.8 4.8 4.8
Assets held for sale 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Cash & cash equivalents 6.3 4.8 10.6 30.5 1.1 171 65.7 56.2 83.5 121.4
Shareholders' equity 106.4 36.9 2.6 29.3 2.1 1.3 14.3 45.0 61.0 87.5
Group share 104.2 35.7 2.0 29.3 2.1 1.2 12.5 18.0 31.0 52.5
Non-controlling interest 2.1 1.2 0.5 0.0 0.0 0.1 1.8 27.0 30.0 35.0
Non current liabilities 17.9 28.6 3.9 24 1.1 0.7 29.0 29.0 29.0 29.0
Interest bearing liabilities 7.8 263 3.0 1.8 0.6 0.0 28.1 28.1 28.1 28.1
Pension Liabilities 0.5 0.3 0.4 0.4 0.5 0.6 0.8 0.8 0.8 0.8
Provision and other 9.5 2.0 0.5 0.3 0.0 0.1 0.1 0.1 0.1 0.1
Current liabilities 34.0 15.2 38.8 10.6 5.7 6.2 13.4 24.5 31.5 38.5
Interest bearing liabilities 19.8 2.7 25.5 4.8 0.7 1.1 0.1 0.1 0.1 0.1
Liabilites held for sale 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Other 14.2 12.5 13.3 5.8 5.0 5.1 13.3 24.4 31.4 38.4
Invested Capital 134.4 65.2 27.8 1.9 -7.9 -12.5 -14.4 37.0 32.7 28.3
Net financial debt 21.3 24.2 18.0 -23.9 -9.8 -16.0 -37.5 -28.0 -55.3 -93.2
Net debt 21.8 24.5 18.4 -23.5 9.2 -15.4 -36.7 -27.2 -54.5 -92.4
Asset 158.2 80.8 45.3 42.4 8.9 8.2 56.7 98.5 121.5 155.0
Liabilities 158.2 80.8 45.3 42.4 8.9 8.2 56.7 98.5 1215 155.0
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Appendix 6: Cash Flow and ratios
(EURm) 06/2012 06/2013 06/2014 06/2015 06/2016 06/2017 06/2018 06/2019E 06/2020E 06/2021E
EBITDA 5.6 -2.2 -2.2 -10.7 -12.3 -5.9 1.5 15.5 27.0 40.0
Financing costs 1.8 1.5 1.4 -1.1 1.7 0.9 0.3 -0.5 -0.5 -0.5
Income tax expense -0.2 -0.9 3.1 0.6 0.8 0.4 1.8 2.0 4.0 6.5
WCR change and other 3.2 -3.2 -5.1 -2.1 -5.3 -6.9 -5.8 -4.0 -4.3 -4.4
Cash-flow from operat. 0.8 0.5 -1.7 -8.2 9.4 -0.4 5.2 18.0 27.8 384
CAPEX 0.5 0.4 0.5 0.3 0.4 0.1 0.1 0.5 0.5 0.5
Free Cash-flow 0.3 0.0 -2.2 -8.5 -9.8 -0.5 5.1 17.5 27.3 37.9
Acquisition/Disposal 7.6 2.6 -0.1 -6.8 0.8 -3.6 -14.2 27.0 0.0 0.0
Dividend and return 0.0 0.6 0.2 0.0 2.9 1.9 0.0 0.0 0.0 0.0
Equity issuance 0.0 0.2 8.5 31.2 -2.2 0.0 2.0 0.0 0.0 0.0
Other & Adjustment -0.4 0.1 0.0 12.3 1.6 5.0 0.2 0.0 0.0 0.0
Reduction in net debt -7.7 -2.9 6.2 41.8 -14.1 6.2 21.5 -9.6 27.3 37.9
06/2012 06/2013 06/2014 06/2015 06/2016 06/2017 06/2018 06/2019E 06/2020E 06/2021E
Gross margin (%) 74.2% 72.1% 72.2% 66.4% 62.0% 67.4% 66.7% 67.5% 66.5% 65.7%
EBITA margin (%) 5.5% -2.2% -2.1% -11.5% -10.4% -4.6% 0.9% 6.7% 9.8% 12.5%
Operating margin (%) -1.7% -65.1% -37.4% 5.3% -22.2% -7.8% -3.8% 3.4% 71% 10.2%
Net margin (%) -2.4% -7.4% -10.1% -27.0% -17.2% -5.9% -0.5% 5.4% 7.3% 8.9%
ROIC before tax (%) -1% n/s n/s n/s n/s 81% 42% 22% 60% 115%
ROIC after tax (%) -1% n/s n/s n/s n/s 84% 54% 17% 48% 92%
ROCE before tax (%) -2% n/s n/s 73% n/s 72% 27% 45% n/s n/s
ROCE after tax (%) 2% n/s n/s 65% n/s 74% 35% 34% n/s n/s
ROE (%) -4% n/s n/s -22% n/s n/s -55% 12% 21% 25%
Current Ratio (x) 0.5 0.7 0.4 25 1.0 1.0 4.1 1.7 2.1 2.6
WCR (% of revenues) 2% -1% 2% -11% -8% -11% -9% -8% -8% -9%
Gearing (%) 20% 66% 702% -82% -467% n/s -262% -62% -91% -106%
Net debt/EBITDA (x) 3.8 -11.1 -8.3 2.2 0.8 2.7 -25.0 -1.8 -2.0 -2.3
Interet coverage (x) -0.9 -43.9 -26.3 -4.6 -15.4 -11.6 -20.3 -16.0 -39.0 -65.0
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Appendix 7: Valuation multiples

(EUR) 06/2012 06/2013 06/2014 06/2015 06/2016 06/2017 06/2018 06/2019E 06/2020E 06/2021E
Share price average 0.63 0.55 0.48 0.24 0.10 0.24 0.69 0.77 0.77 0.77
Market cap. (EURm) 11.6 10.2 10.0 14.1 36.0 91.2 272 308 312 316
Entreprise Value (EURm) 35.6 36.0 28.9 -11.7 26.8 76.0 236 307 287 258
Book Value per share 5.65 1.92 0.10 0.51 0.01 0.00 0.03 0.05 0.08 0.13
Cash-Flow per share 0.04 0.03 -0.08 -0.14 -0.03 0.00 0.01 0.04 0.07 0.09
Earning per share -0.13 -0.40 -0.49 -0.43 -0.05 -0.02 0.00 0.03 0.05 0.07
EV/Sales (x) 0.37 0.37 0.29 -0.13 0.23 0.58 1.47 1.44 1.15 0.92
EV/IC (x) 0.28 0.57 1.06 n/s n/s n/s n/s 9.05 9.70 10.4
EV/EBITDA (x) 6.7 n/s n/s n/s n/s n/s 159 21.6 1.7 7.3
P/BV (x) 0.11 0.29 4.90 0.48 17.2 79.0 21.7 171 10.1 6.01
P/CF (x) 14.8 21.2 n/s n/s n/s n/s 52.2 17.2 11.2 8.2
P/E (x) n/s n/s n/s n/s n/s n/s n/s 26.1 16.5 11.7
Free Cash-flow Yield (%) 2.7% 0.5% -21.6% -60.0% -27.1% -0.5% 1.9% 5.7% 8.8% 12.0%
Dividend Yield (%) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
EV/EBITDA 2019E (x) P/E 2019E (x)
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Operating under the trademark LPE Research, LA PETITE ETINCELLE ASSOCIES SAS (“LPE Research”) is an
independent equity research house exclusively dedicated to fund managers and investors. LPE Research provides
services of investment research and financial analysis as defined by “l'article L. 544-1 du code monétaire et
financier” of the French law. As such LPE Research'’s reports strictly follow the general and specifics rules of the
Autorité des Marchés Financiers (“AMF”) regarding investment research and financial analysis (www.amf-
france.org). In addition, LPE Research’s Directors and employees strictly follow the Société Francaise des
Analystes Financiers ("SFAF") code of ethics (www.sfaf.com).

Equity research methodology and opinions

LPE Research’s services of investment research and financial analysis are based on a strict equity research
methodology consisting of 12 steps:

1- Understanding the company’s activities,

2 - Investigating the company’s market trends and industry dynamics
3 - Examining the company’s positions versus those of its competitors
4 - Reviewing the company’s business model, identifying key drivers
5 - Understanding management motivation, vision and strategy

6 - Analyzing the company’s P&L

7 - Analyzing the company'’s cash-flow

8 - Analyzing the company'’s balance sheet

9 - Building earnings estimates

10 - Valuing the company

11 - Measuring the company’s stock reputation®

12 - Identifying potential re-rating levers and momentum

Based on its methodology, LPE Research provides on demand detailed operating and financial models and
presentations of its opinions. LPE Research’s detailed equity research methodology can be fund under
www.|pereserach.com/our-methodology

Conflict of interest

LPE Research is a fully independent equity research house and does not have nor seek any business with covered
companies that could impair the impartiality of its opinions.

Except if explicitly stated, LPE Research, its directors and employees:

1- do not hold a net long or short position subject issuer or the subject securities or other financial instruments
(the "Company” or the “Companies”)

2- do not act as a market maker or liquidity provider in the financial instruments of the Company

3- do not belong to a consortium as a lead manager or co-lead manager of any publicly disclosed offer of
financial instruments of the Company

4- do form party to any other agreement with the Company relating to the provision of investment banking
services

5- do not form party to an agreement with the Company relating to the production of the Publication or any
recommendation

6- do not act as a corporate broker to the Company

7- do not have a material conflict of interest at the time of distribution of the Publication or any other significant
financial interest in relation to the Company

8 — do not have received non-investment banking related compensation from the Company

9 — are not associated with them is an officer, director, or advisory board member of the Company.

10 - the Company do not holds shares of LPE Research
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Disclosures and Disclaimer

This publication has been prepared under the trademark LPE Research by LA PETITE ETINCELLE ASSOCIES SAS
("LPE Research”). Each publication specifies the publisher and the author(s): the financial analyst(s) as referred to
on the front cover of the publication. All rights reserved. When quoting please cite LPE Research as the source.
This Publication is provided to Qualified Institutional Investors for their information. It may not be reproduced,
redistributed, passed on, directly or indirectly, to any other person or published, in whole or in part, in any form or
by any means for any purpose without LPE Research'’s prior express consent.

The financial analyst(s) responsible for the production of this Publication certify that all of the views expressed in
this report accurately reflect their personal views about any and all of the subject financial instruments or
Companies. No part of any of the analyst(s)’ compensation was, is, or will be, directly or indirectly related to the
specific recommendations or views expressed by the analyst in this Publication. In particular, the financial
analyst(s) receive compensation based upon various factors, including the accuracy of research, client support
and feedback, competitive factors and overall LPE Research revenues.

The information, tools and material presented in this Publication are provided to recipients for informational
purposes only and are not to be used or considered as an offer or solicitation to sell or offer or solicitation to buy
or subscribe for securities or other financial instruments. This Publication is for clients only and it is intended to
provide information to assist Qualified Institutional Investors in making their own investment decisions. It is not
intended to provide investment advice to any specific investor. In particular, it does not constitute a personal
recommendation or take into account the particular investment objectives, financial situation, or individual
investor needs. Investments discussed and recommendations made herein may not be suitable for all investors.
Recipients must exercise their own independent judgement as to the suitability of such investments and opinons
in the light of their own investment objectives, experience, tax and financial position or individual needs.

This Publication has been prepared by its author(s) independently of the Company, and none of LPE Research,
the Company or its shareholders has verified any of the information given in this document, unless otherwise
stated herein. The Publication is based on information derived from selected public sources we believe to be
reliable and in good faith but neither its fairness, accuracy, completeness or suitability for investors' purposes can
be represented or warranted, expressly or impliedly. Opinions expressed herein reflect the current views of the
author(s) and not necessarily the opinions of LPE Research. Any opinions, forecasts, assumptions, estimates,
derived valuations and target price(s) contained herein are as of the date of this Publication and subject to
change at any time without prior notice. There can be thus no assurance that future results or events will be
consistent with any such opinions, forecasts or estimates.

LPE Research hereby expressly disclaims, to the extent permitted by applicable law and/or regulation (tort,
contract, strict liability or otherwise), all warranties, express, statutory or implied, regarding this Publication and
any results to be obtained from the use of this Publication, including but not limited to all warranties of
merchantability, fitness for a particular purpose or use and all warranties arising from course of performance,
course of dealing and/or usage of trade or their equivalents under the applicable laws and/or regulations of any
jurisdiction. LPE Research does not warrant or guarantee the accuracy, timeliness, suitability, completeness or
availability of this Publication or the information or results obtained from use of this Publication, or that this
Publication or the information or results will be free from error.

Under no circumstances and under no theory of any applicable law and/or regulation, shall LPE Research be
liable to anyone for any direct, indirect, special, incidental, consequential, punitive or exemplary damages arising
in any way from the information contained in this Publication, including damages for trading losses or lost profits,
or for any claim or demand by any third party, even if LPE Research knew or had reason to know of the possibility
of such damages, claim or demand.
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www.|peresearch.com
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